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[UPDATE]

Watson is an artificial intelligence 
program developed by IBM 

designed to answer questions 
posed in natural language.

 Named after IBM’s founder, 
Thomas J. Watson, Watson is 

being developed as part of the 
DeepQA research project.The 
program is in the final stages 
of completion and will run on 

a POWER7 processor-based 
system. 

It is scheduled to compete on 
the television quiz show Jeop-

ardy! as a test of its abilities; the 
competition will be aired in three 
Jeopardy! episodes running from 

February 14–16, 2011.
Details: 

http://goo.gl/2X8W6

in the

Dear Reader,

This month, we witnessed the power of 
connections in Egypt, as people of all age-
groups, professions and walks of life stood 

up to be counted for what they considered the 
right direction their country was going.

Some people are already refering it as the 
Twitter/Facebook revolution of Egypt. But 
whereas arguably, the commitment from the 
people played a bigger part in the revolution, 
it is clear that social networks - at the bear 
minimum - helped speed up the protests.

We have discussed the power of connections 
in this edition of the Links in the Chain 
newsletter, and how far we need to go to be 
able to say we’re connected. We were not able 
to reach our fellow Digital Natives in Egypt for 
an interview, but that will come in the subsquent 
issues. 

What we do have in this issue however, is an 
unofficial report from the Santiago Workshop, 
from the point of view of Diego Casaes, and 
a lot more interesting pieces from Nilofar and 
Albert. 

Hope you enjoy this newsletter.

This week a computer which took IBM roughly 3 years to build competed in the popular 
American TV quiz show “Jeopardy!” Without revealing if it won or not, the mere fact that 
a computer could not only participate but hold its ground with Ken Jennings* is amazing. 

When I first heard about it, I immediately thought of Deep Blue, another IBM invention that cre-
ated similar commotion in 1996 when it beat then chess champion Gary Kasparov. Chess however, 
can be easily reduced into mathematical expressions of discrete kind. The questions on “Jeopardy!” 
which have a natural language component and thus a certain degree of interpretation will have 
invariable more complex expressions. 

Even if you think that “Watson”, as the IBM machine was called, failed the Turing test* (which 
I can see being true, Watson failed to do some pretty lame things like change its answer once 
another player said it and it was deemed incorrect), you must agree that a not-so-distant-future 
where a machine passes the Turing test is easily conceivable.  Now we have a defined date when 
this event will take place: Ray Kurzweil in the latest TIME Magazine says that in the year 2045, 
computers will have reached enough computational power to out-human humans. This moment 
has been referred to by technology evangelists as “the singularity”. After this point, technology 
will have reached such a level of sheer computing power and our technological artifacts such a 
level of complexity that not only will it be impossible to tell the difference between a human and a 
machine,  but telling the difference would be practically unnecessary. 

But, until we reach this utopian state (or dystopian if you have seen The Terminator) we hu-
mans and machines are locked in an intense challenge. We are primed to think of our relationship 
between technologies as one of competition, which forces us to take sides. People in the I.T and 
technology field say it’s about the technology:  in their view, technological advances will bring new 
jobs, cures to diseases, better scientific artifacts and cleaner energy sources. People on the human-
ities, human rights and the development sector tend to be more skeptical of the role of technology 
and try to focus on the social or cultural aspects. But we, Digital Natives community members, are 
in a privileged position in this debate. 

We are versed with digital technologies yet we used them for social causes. In all three of our 
workshops the questions of digital activism have come up, and in all three cases we have come up 
with a similar finding: it’s not about the technology, it’s about the people, and technology is but the 
tool to achieve our particular projects. And yet – it is not so simple, because the uses of technol-
ogy in turn affects us, they empowers us, they transforms us.   And maybe we, the people whose 
identity as social beings has a technological component, can shed light into this on-going debate. 

Maybe we hold a piece of the puzzle. Understanding our relation with technologies in our 
particular projects, understanding the role of digital technologies play in shaping our social posi-
tion, expectations and actions, understanding how we can step out of the people vs. technology 
dichotomy  that so often gets perpetuated might turn out to partly be our contribution to society.  

Links in [Digital Evolution] Chain
By Samuel Tettner



2 Design: Albert Mucunguzi

For three days (February 8-10), digital 
natives from all parts of Latin America 
and the Caribbean gathered in San-

tiago, Chile, to attend the Digital Natives 
Workshop. From activists to NGO representa-
tives, from lawyers to advocates of transpar-
ency, the diverse group of about 25 people 
are now part of the global network of the 
Digital Natives.  

What is a Digital Native? What drives 
change in a community and how do we 
motivate people into mobilizing for a cause? 
How do we turn a digital native into an 
activist? What, after all, makes a digital na-
tive become a digital activist and go further 
than being a slacktivist? Participants of Latin 
American and the Caribbean have come to 
many conclusions to some of these questions 
and have established a common ground 
in what the contribution of a digital native 
should be. There are my contributions to the 
discussion.

Mobilisation, Justice and Collaboration
One of the first exercises of the group was 
the Keyword Pairing. Each participant was 
supposed to write down a word that repre-
sented an idea that they have strong 
belief in and pair with other three 
participants to discuss the relation of 
those words. I picked “Engagement”, 
because when it comes to social 
transformation, I think more than 
getting people to work in a cause is 
needed: commitment to this cause is 
also very important. 

Mobilizing is all about getting 
people to fight for a cause, even 
though they are strongly commit-
ted to it. That was what I learned in 
my conversation with Fieke. When 
pursuing change, mobilizing people 
is one of the main steps, but we will 
not always find that everyone in this 
mobilisation is fully committed to the 
cause because people have different 
motivations.

Following the exercise of keyword 
pairing, I engaged in a conversation 
with Karl, from Haiti, who picked the 
word “Justice” in a sense of respon-
sibility. He mentioned the case of his 
country, where young people like 
him are returning from overseas to 
give back and contribute to trans-

form the Haitian society after the earthquake. 
At the end, I also talked to Andrès about his 
word, “collaboration”. For him, the hardest 
thing is to turn a supporter into someone 

who is active and committed to 
reach a common goal, a line that 
separate activists from slacktivists.

Pedro Markun, one of the 
facilitators of the workshop, has 
brought some insightful comments 
to his presentation with Fieke on 
the second day. He, who did not 
identify himself as an activist before 
–and says there is no need to do 
it–outlined some thoughts on what 
being an activist means for him, 
and what is after all slacktivism and 
the role of digital natives.

What drives people into chang-
ing their communities? This is 
the question that Juan Manuel 
Casanueva asked everyone. When 
the transformation process begins, 
where does it go and when does 
the motivation ends? We realize 
that the possibility (and feasibility) 
to have things is what motivates 
people into pursuing change, 
because activism never ends: it is a 
circle that goes back to basic needs 
of people.

 The digital native has in its 

hands a cornucopia of tools and materi-
als to make your project or idea grow and 
reach other audiences. Citizen media, social 
networks and blogs are some of these tools. 
But more than that: the role of a digital na-
tive is to tell stories in different ways, raising 
awareness about topics that are important 
to the society and advocating for change. 
In a blog post at the Digital Natives website, 
Maria Zavala describes what is awareness for 
her. She says: 

“Knowledge is not the same thing as 
Awareness. Awareness is the next step, it’s 
what makes you take action, because you can 
relate to the situation, it is significant to you.”

It’s all about stories
All in all, what we’ve learned in this workshop 
of Digital Natives is that activism is about 
creating a new ideology. All over the world, 
people have stories to tell and that is very 
important. My story is that I always wanted 
to reach a global audience and the digital 
environment allows me to do that. 

It always goes back to the basics, which 
means that people is (and should) be always 
the center of these discussions. We are 
digital natives, but what will make us change 
anything is the attitude and our capabilities of 
influencing others and doing the best we can 
with these tools. 

In Chile, we realized that there are more 
questions to be answered than we thought. 
And that after all, we are all links in a bigger 
chain.

‘From Face to Interface’: The Digital 
Natives Workshop in Santiago, Chile
By Diego Casaes,
Brazil

‘‘Knowledge 
is not 

the same 
thing as 

Awareness. 
Awareness 
is the next 
step, it’s 

what makes 
you take 
action, 

because 
you can 

relate to the 
situation, it 
is significant 

to you.
_______

Maria Zavala

ABOVE: Words picked from articles by Digital 
Natives at the Santiago workshop. Illustration by 
Diego Casaes

LEFT: Fieke Jansen speaking at the Workshop.
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“Letting a hundred flowers blossom and a 
hundred schools of thought contend...” 
The Hundred Flowers Campaign, The 

Communist Part of the China, 1956-57
Mark Zuckerburg has got us all figured, hasn’t 

he? He understood market trends no doubt and 
piggy-backed on other similar networking spaces 
online to come up with Facebook. It is not surpris-
ing that so many of us subscribe and function 
exclusively through social networks. What is sur-
prising is that critics of social media tools castigate 
the medium for its apparent ill-effects on youth 
and children.

I get the sense that the ‘disconnected’ youth are 
looked upon as innocent goats being lead to the 
slaughterhouse of disconnection and hyperactiv-
ity. In the grand scheme of naming and labelling, 
we are now info-junkies, who take recourse to 
clicktivism and the comfort of the cyber-hive to 
sidestep ‘real issues, real interactions, real life’. We 
have no control over what sites we sign up for, 
how much time we spend there, the amount of 
distraction we give in to and the total inability to 
monitor, limit and sign off from social media.

Clichés can be such a force to contend with. 
They aren’t easily discarded and have the ten-
dency to regurgitate through every generation, 
often with irony. Remember how radio, then 

TV, then music and fashion and all things 
younger, modern and Western were thought of as 
corrupters of the youth?  

I think the traditionalists don’t dislike social 
networks, so much as fear it. Social networks 
online have become the barometers of our times. 
Our collective likes, links and loves are voted, 
discussed, tested, withdrawn, updated and shoved 
on the notice boards of our extended cyber-
groupies. Status updates are slicker than breaking 
news. There is order in the group and there is co-
hesion in the network. The network has become a 
force to contend with.    

And I am not just referring to the recent coun-
try-wide revolutions overtaking the globe, cred-
ited largely to the blitzkrieg of social media users. 
That is just the peel off the scab. Businesses and 
financial transactions, social and private occasions, 
events, political machinations, cultural renaissance, 
technological innovations in the classroom and 

health sector  – social media fosters that kind of 
behaviour and inventiveness online.

In a way, we have hewn ourselves a new social 
order where statehood and governance don’t 
form the tip of the pyramid (with law and order 
forming the second rung, economic institu-
tions and businesses forming the third layer and 
religious and cultural affiliations forming the 
penultimate block, in the traditional world order). 
The new social order points to the power of inter-
personal networks formed via social media, itself 
born from the need to communicate, connect and 
consume the fruits of the online world. (bytes for 
thought?) 

Who are the leaders of this network? Despite 
what the widely cited definition of who a digi-
tal native is and might be, the reality is that no 
particular age group or denomination or race is 
the forerunner to this club. Most of us have felt 
empowered, liberated, influential, and at the cusp 
of change and an extraordinarily life-changing 
revolution when wielding social media. And why 
wouldn’t any self-respecting power-monger in the 
real world fear that kind of power moving away 
from his sphere?

I find a happy thought in thinking of the digital 
native as reforming national alliances, shaping 
political futures of the global world, transforming 
the way ideas, interactions and innovations are 
informed and iterated. The critics of the cyber-
social-network have plenty to lose with the rise of 
the digital native. I say, let a 100 ideas bloom and 
a 100 social networks engender for every digital 
native logging in!  

Group cohesion is generally thought to con-
tribute to social order. One explanation for this 
correlation suggests that it can be attributed to 
higher rates of sanctioning found in solidary com-
munities - Christine Horne, Brigham University

Social control refers generally to societal and 
political mechanisms or processes that regu-
late individual and group behavior, leading to 
conformity and compliance to the rules of a given 
society, state, or social group. 

Sociologist Edward A. Ross argued that belief 
systems exert a greater control on human behav-
ior than laws imposed by government, no matter 
what form the beliefs take.

SOCIAL MEDIA STATS (2010)

152 million •	 – The number 
of blogs on the Internet (as 
tracked by BlogPulse).
25 billion•	  – Number of sent 
tweets on Twitter in 2010
100 million•	  – New accounts 
added on Twitter in 2010
175 million•	  – People on 
Twitter as of September 2010
7.7 million•	  – People following 
@ladygaga (Lady Gaga, 
Twitter ’s most followed user).
600 million•	  – People on 
Facebook at the end of 2010.
250 million•	  – New people on 
Facebook in 2010.
30 billion •	 – Pieces of content 
(links, notes, photos, etc.) 
shared on Facebook per month.
70%•	  – Share of Facebook’s user 
base located outside the United 
States.
20 million•	  – The number of 
Facebook apps installed each 
day.

EMAIL STATISTICS
107 trillion•	  – The number of 
emails sent on the Internet in 
2010.
294 billion •	 – Average number 
of email messages per day.
1.88 billion •	 – The number of 
email users worldwide.
480 million•	  – New email users 
since the year before.
89.1%•	  – The share of emails 
that were spam.
262 billion •	 – The number of 
spam emails per day (assuming 
89% are spam).
2.9 billion•	  – The number of 
email accounts worldwide.
25%•	  – Share of email accounts 
that are corporate.

Why the Social Network is feared: 
And why we must 
rejoice in that!

DID YOU KNOW?

Social control refers generally to 
societal and political mechanisms 
or processes that regulate 
individual and group behavior, 
leading to conformity and 
compliance to the rules of a given 
society, state, or social group. 

Writes Nilofar Haja
Image Source: pitchfork.com
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“Connection Established.”Word
Around Town

Finnish Company, Nokia introduced the 
slogan, Connecting People, when they 
started manufacturing mobile phone 

handsets years ago. At that time, voice calls 
- and occasional text messages - seemed 
to be the closed people could get to being 
connected.

I remember in my secondary school in 1999, 
I used to seek permission to go to town to 
make a phone call to my parents back home. 
At that time, just a few families had phones in 
their homes, and actually, I also used to call my 
neighbors, and ask them 
to pass the message 
on to my family. Even 
at that time, we were 
considered lucky, as 
our elder brothers and 
sisters had completely 
no access to phones in 
the schools they had 
attended, so the would 
have to write letters and 
send them through the 
post office.

Mobile phones started being more common 
in the years that followed, and communication 
became a little bit easier, though very 
expensive. 

But reading through Nishant’s editorial 
of Issue 2 of this newsletter, I get the sense 
that whereas people were indeed connected 
through a wireless telephone network, their 
lives weren’t as connected. By my estimates, 
owning an active mobile phone was more than 
20 times as costly as it is today - 11 years later 
- in Uganda.

But with social networking, more than 600 
million people around the world are now 
connected in an online network, Facebook, 
speaking the same language of friending, 
poking, and status updates. Interestingly, the 
cost using of Facebook can go down to as low 
as zero in some countries. 

Social networks have made it possible and 
easy to share our lives with the rest of the 
world, in real time. 

The experience of the Digital Natives with 
a Cause? workshop takes connections to a 

different level altogether.
From the time we first got email notifications 

about having been selected to attend the 
workshop in Johannesburg over 3months ago, 
to the numerous blog posts that were posted 
on digitalnatives.in, then DigitalNatives group 
on Facebook and now the Santiago workshop, 
we’ve witnessed an ever growing community 
of people, willing to share and learn from each 
other. 

I met Evelyn at the airport in South Africa, 
but soon realized that she was my neighbor 
back home in Kampala, and as is the case 
with several Digital Natives including Richard, 
Nonku, and Rotimi, we’ve had opportunities to 
share and work together since the workshop. 

I think such are the kind of connections we 
should be looking forward to as Digital Natives 
and members of this community. 

Of course we were told [of the workshops] 
that “this is just the beginning”: 
and in my case, it would 
never make more sense than 
it does today: to realize that 
as Alaa and Manal join their 
countrymen in what has come 
to be referred to as Egypt’s 
digital revolution, fellow digital 
natives will lend a hand by - at 
the bear minimum - retweeting 
their tweets: after all it’s all 
about information sharing.

“This is the revolution of the 
youth of the internet, and now the revolution 
of all Egyptians.”-- Wael Ghonim, February 7

Yes, the world has changed technologically, 
but again, as Nishant puts it, there needs to be 
a commitment by the “forces on the ground” 
to be able to use the technology to effect 
change.

Today, too many media outlets have offered 
us a view from afar, where some shiny new 
tools of communication are made out to be 
more important than the people doing the 
communicating and the messages and tactics 
they have chosen to use.

“There needs to be a passion, a will, a drive 
and perhaps an anger that serves as a catalyst 
for people to connect, to reach out and to 
produce change,” wrote Nishant Shah.

So what is your passion? What is your 
individual goal in this [DN] community? 
What are you setting out to achieve? I think 
it is by answering such questions that we 
shall develop more meaningful and fruitful 
connections.

Brendon O Brien discusses Activism 
in his piece, “The Language of Digital 

Activists.
http://digitalnatives.in/brendonobrien/

blogs/language-digital-activists
____________________________

Richard Okuti discusses corruption 
in the face of leadership, the voter and 
civic education as well as the role of the 
citizen, ahead of the General Elections 

in Uganda  
http://digitalnatives.in/okuti/blogs/my-

comments-campaign-trail-part-2
____________________________

The Gender and Inequality discussion
carries forth on Facebook 

____________________________

Julio shares his views on decision 
making in relation to career objectives, 
in his piece, Humanitarian Digital 

Natives

http://digitalnatives.in/juliocosta/blogs/
humanitarian-digital-natives
__________________________

Karl Jean Jeune shares her personal 
experience with the less fortunate, 

dating back to Haiti in 2007, and her 
commitment to help the needy every 

time.
http://digitalnatives.in/karljeanjeune/

blogs/commitment-love-and-care

The Digital Natives with a Cause? Project, viewed by many as a 
3-day workshop in a foreign country has created a foundation for 
real-life collaboration, both in professional and social aspects.

By Albert Mucunguzi
Uganda
albertmucunguzi.com/blog

Keeping all the links in the chain 
functional is our responsibility
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The History of Social Networking
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The History of Social Networking - 2
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The History of Social Networking - 3
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The History of Social Networking - 4

Image Source: Onlineschools.org


